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Riders Get Up & Go with Bay Town Trolley in record numbers.

Trolley of cials began the year asking residents to GetEXxtra, Extra

Up and Go and halfway through the year, trolley riders We've been so busy enhancing routes, increasing fre-
have done just that boosting year-to-date ridership 67 quencies and adding stops our ride guide couldn’t keep
percent above what it was in 2008. Contributing to this up. A new and improved ride guide is on its way and will
surplus of riders is the new Career Connector route, soon be made available in all trolleys, at area businesses
extended evening hours and increased frequencies on and online.

both the beach and downtown routes. Trolley of cials Business Corner

:ﬁ&rﬁﬁﬁg;ahémggﬁise due to rising economic and The American P_ul_)lic _Transportatio_n Associated r_eported
' that each $10 million investment yields $30 — 32 in

increased business revenues. With that in mind trol-
ley of cials know that fueling the local economy takes a
collaborative effort and invite area businesses to part-
ner with the trolley. If you're a business owner looking
to advertise with the trolley, willing to promote trolley
initiatives through a local marquee campaign or wanting
to participate in this year's Dump the Pump promotion e-
mail the trolley’s marketing representative Kristin Taylor
at ktaylor@kidd.com.

Try the Trolley for Free

The annual national Dump the Pump celebration
is coming up June 18, 2009 and everyone rides fhe
trolley for free. This is an excellent opportunity fgr
new riders to give the trolley a try while the faithful
commuters can take advantage of this day by
exploring new routes and services outside of thejr
regular commute.

“Over the past year we've seen gas prices skyrocket and
plummet in the matter of months. We've even seen
people become more environmentally friendly, reducing
their carbon footprint by riding the trolley,” said Beth
Coulliette, the trolley’s executive director. “It is apparent
through our recent testimonial campaign that many trolg
ley riders absolutely choose to ride the trolley because jof
convenience, not because of need.”

With summer on the horizon trolley of cials remind resi
dents to continue to Get up and Go. Speci cally, studerits
are invited to take advantage of the Student Summer
Pass. For just $30, Bay County students ages 12 through
18 can ride unlimited June 1 through September 1.

New this year, trolley of cials are planning their
rst Dump the Pump Business Challenge. Area
businesses will compete against each other seejng
which one can get the greatest percentage of
employees to ride to work via the trolley on the
18th. The winning business receives free interiol
advertising space in the trolley and free trolley
passes for their employees.

“The Bay Town Trolley is a tremendous asset to our cofn-
munity,” said William Husfelt, Bay County Superinten-

dent of School. “It gives our students who need trans-

portation the means to get to work in the summer or to
attend social events.”

To purchase a Student Summer Pass call the trolley of

ce
at 769-0557. Stay abreast of all the trolley’s upcoming D U m p‘l‘he PU m P

initiatives and enhanced service elements at BayTown JUNE 18, 2009 ll SAVE YOUR MONEY. SAVE YOUR PLANET.
Trolley.org
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Bravo!

A recent Peer Trend Report released by the Federal
Transit Administration shows Bay Town Trolley
leading the nation in public transit systems of its size
in annual passenger trips. The results illustrated in
the chart are a direct effect of continued community
support for the past 13 years.

“Bay Town Trolley is evolving remarkably with rider
ship up 67 percent from 2008,” said Mary Robin-
son, Director of Transportation for the West Florida
Regional Planning Council. “I'm continually amazed
at this great success story.”

As many may know, the Bay County Council on
Aging, under the leadership of Beth Coulliette, has
been steering the trolley in the right direction since
its inception in 1996. Beginning July 1, 2009, the
team will welcome RT Consultants, a transportation
system development company, as the new trolley
operator.

“When | think back to the start of Bay Town Trolley
and where we are today, I'm truly so proud and
thankful to the community, elected of cials, trolley
riders and the entire trolley staff who has helped the
trolley grow to the level it is today,” said Beth
Coulliette.

The Bay County Council on aging is working with
the new operator on a smooth transition to ensure
Bay Town Trolley maintains its commitment to the
community and its riders. Based on a competitive
bid process, RT Consultants was recommended by
the West Florida Regional Planning Council and of -
cially installed as the new trolley operator by the Bay
County Transportation Planning Organization.

“Bay Town Trolley is a success today because of the
effort put forth by the Bay County Council on Aging
and they deserve thanks for that,” said Panama City
Mayor Scott Clemons. “As the trolley grows, we very
much welcome the new operator and look forward
to working with him. People are beginning to recog-
nize the value of the trolley and I'm sure RT Consul-
tants will continue to strengthen the system overall.”
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